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Session Twenty-one: Competition and Market Structures

Level C -- Individual work (75 points)

Listento and watctyourt e a c presentatsn on the subjedisk questions if you need
clarification. Then, read SectioBneof ChapterSevenn your textbook. As you do, or
afterward, complete the study guide the following thre@ages. The study guide must be
completed before going on te Bnd Alevel optional learning activities (Birst, then A).

Level B -- Individual work (choose one of the following for up to 20 points):

1. Economic Cartoon:Two Little Words: DOT COM
2. Do the crossword puzzle for chapter 6.

3. Write a short paragraph explaining the difference betwleethree differentypes of
monopolies Use exampkeif you wish(make your own)ike a company that might
control all the news media or all air transportation

4. Draw andcolor a picture with materials provided in the classrabastratingsomehing to
do withthe competition in the marketplace

Level AT Individual work (choose one of the following for up to 20 points):

Reteaching Prices and Decision Making
Enrichment: Changing the World of Work
Critical Thinking: Drawing Inferences and Making Conclusion from Advertjsin

Free EnterpriseMarket Conditions

a bk~ w0 Ddh e

For the 20 pointsat the A-level plus and extral0 points, read theProfiles in Economics
articleon page 12, | Ldve the Challenge6 When you are finished,
Examining theProfile questions on a sege sheet of notebook papeknswers must be

written in complete sentences (grammar and spelling will be considered in grading).

Include a complete, standard heading to include your class number, 1A, 2A, 3A, 5B, or 6B.
Be sure to staple this to your sem guide along with your choice of al®vel learning

activity.

When you are finishedmake surethat your nameand class numbeiare on this session guide

and onall other separatatemsof work. Sapleall of your work together with this session

guideand turn everything intogether It goes in theassignmentray for your class just inside

the classroom entranceRemember, for full credit, work assigned today is due the day of your

next class sessionif your work is ane class session latgithout an excused absencgour
gradewillbe70. f 1 tds two cl ass sess beb@ Bointseatned or mor
over 100 for this session wil/l be applied to



S T U DY G U I D EnSconﬁnued) Chapter 7, Sectior] 1 %
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ORGANIZING YOUR THOUGHTS

Use the diagram below to help you take notes as you read the summaries that follow. Think
about the differences between the different market structures.

Types of
Market Structures

READ TO LEARN

[¢] Introduction (page 763)

In 1776 the average factory was small, and there was a high level of competition among busi-
nesses. Economist Adam Smith called for laissez-faire, the philosophy that government should
not interfere with business. Since then, industries have become much more highly developed, and
the way in which businesses compete with one another has changed. Today, economists classify
markets according to their market structure. Market structure refers to the kinds of competition
among businesses in the same industry.

1. How has business changed since Adam Smith’s time?

[¢] Perfect Competition (page 764)

The market structure called perfect competition has the following conditions:
A. There are a large number of well-informed buyers and sellers.

B. These buyers and sellers deal in identical products.

C. Each buyer and seller acts independently of all other buyers and sellers.

D. The buyers and sellers know about the products and prices that are available.
E. Buyers and sellers are free to enter into business and get out of business.

Perfect competition almost never happens. Imperfect competition refers to any market structure
that is missing one or more of the characteristics of perfect competition.

2. Suppose that there are five different lemonade stands in the same neighborhood. Explain
how the lemonade stands meet most of the conditions of perfect competition.







